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GRADE 10 DSS DISCURSIVE ESSAY (2021)

PERSONAL BRANDING

CAPS CONTENT:	Development of the Self in Society
· Strategies to enhance self-awareness and self-esteem, while acknowledging and respecting the uniqueness of self and others: -
· Concepts: self-awareness, self-esteem, personal strengths and weaknesses, self-development strategies, respect for self and others 
· Factors influencing self-awareness and self-esteem 
· How to develop self-awareness and self-esteem, including strategies for building confidence in self and others 

Preparation Activities
Read through the sources provided and do further research on personal branding. Use these sources to support your argument.

Jennifer Holloway is a personal-branding consultant who lives in the Yorkshire Dales. “It’s not fakery,” she says of creating a personal branding strategy. “It’s ‘What brand am I already?’”  She says that people form an idea of you based on what you say, how you act and what you look like, anyway. Why not spend some time thinking about your best qualities and idiosyncrasies, so that your online profiles are warm, genuine and positive, and you have a clear answer to questions like, “What do you do?”
Sheryl Sandberg, noted author and Facebook’s Chief Operating Officer, was recently asked how business people should manage their personal brands. Her answer was unexpected. “I get this question a lot, and I shudder every time. Crest has a brand. Perrier has a brand. You don’t have a brand. People are not that simple. When we are packaged, we’re ineffective and inauthentic. What we each have is a voice which can be complex, contradictory and sometimes wrong.” Her advice? “Don’t package yourself. Just speak honestly, factually and from your own experience.”
Stop working on your personal brand — you’re wasting your time. You don’t define your personal brand, your work does. You can do a lot of things with thousands of hours of your time. And just about any of them would be better than spending it “developing your personal brand.” Josh Spector, writer and strategist.

Your name is your greatest asset and will stay with you for the rest of your life. Transforming it into a personal brand that others will recognize and appreciate is your best strategy for long-term success in business. Undercover Recruiter.


Discursive Essay Question

“Stop working on your personal brand — you’re wasting your time.” 


To what extent do you agree/disagree with this statement? Present your answer in an essay of 500-600 words. 							        (40)




Discursive Essay Structure:
· Introduction: In your introduction give context to the question, take a position and briefly map your supporting arguments.

· Paragraph: Outline supporting argument 1 for your position on the topic. Use examples and evidence to support the argument.

· Paragraph 2: Outline argument 2 for your position on the topic. Use examples and evidence to support the arguments.

· Paragraph 3: Outline your counter-argument. Use examples and evidence to support the argument. Remember to minimize this argument.

· Conclusion: Sum up your essay briefly. Re-state your key points. Do not bring up any new information. Re-state your position.


Remember PEEL for each paragraph.
POINT: What is your paragraph going to be about? Start with a clear topic sentence.
EVIDENCE/EXAMPLE: Use evidence and examples to support your argument.
EXPLAIN: Explain how your evidence and examples support your point.
LINK: Tie the paragraph back to your essay question/quote and the position taken.


Note to teachers: Use the IEB generic Discursive Essay rubric available on the IEB website. Learners should be provided with a copy of the rubric with this assessment.
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